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PREAMBLE 

This is the final report prepared for the NSW State Government presenting the results of phase 2 of the 

evaluation of the Timebanking rollout under the NSW Volunteering Strategy in 2014 and 2015. At the time 

of reporting the rollout included participation of 71 communities in Timebanking throughout NSW. 

This report will not repeat information that can be found in the Phase 1, and Final Evaluation 

Report of the Timebanking Trial. 

WHAT IS TIMEBANKING? 

Timebanking is an alternate exchange system that is community focused and based on a system of 

reciprocity among members. In a time bank, the time spent on an activity earns time credits (sometimes 

called time dollars) and all work undertaken by participants, no matter what type is considered of equal 

value. Some time banks have now reached or exceeded ten years of operation. 

WHAT IS A TIMEBROKER? 

Time banks need some level of management and this is commonly referred to as time brokering. A time 

broker is a person who has a key role in the coordination and successful development of the time bank. 

Gregory (2012a) observes that a time broker has a key role in the expansion of the time bank by making 

connections between members, sharing information, and by generating new participation opportunities. 

THE NATURE OF THE TRIAL 

The trial commenced in November 2012 and ended in December 2013. In the trial, Timebanking took the 

form of a web-based tool that facilitated the reciprocal exchange of volunteer services within the 

community. The Timebanking trial was supported administratively and operationally by NSW Volunteering 

and the regional volunteer organisations, Hunter Volunteer Centre and Volunteering Central Coast.  

THE SUCCESS OF THE INITIATIVE 

The Timebanking trial demonstrated that it was a powerful mechanism for community engagement and 

increased volunteering. The Timebanking trial was a successful method by which to address all of the 

NSW Volunteering Strategy strategic directions, particularly in making volunteering more accessible, and 

thereby broadening the base of volunteers in our communities.  

THE ROLLOUT OF TIMEBANKING (PHASE 2) 

Timebanking was trialed in the Hunter, Newcastle, Lake Macquarie and Central Coast regions during 

2012 and 2013. When the trial concluded in December 2013, Timebanking was then rolled out across 

NSW in several stages, and at 25 January 2016 it is active in 71 communities. At 25 January 2016 

Timebanking has 5,780 members who have exchanged over 22,306 hours of support. 

NOMENCLATURE 

Throughout this report, when referring to the concept of a time bank, it is referenced using the term ‘time 

bank’. The actual trial and rollout is referenced as ‘Timebanking’.  

It is commonplace in the literature to use the alternative form ‘time bank’. This convention has been 

followed in sections of the literature review to maintain consistency with the sources used. 
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EXECUTIVE SUMMARY 

This report presents the results of an evaluation of the Phase 2 Timebanking rollout under the NSW 

Volunteering Strategy. It summarises the analyses of system registration data from January 2016 of 5780 

registered users; findings of an online survey conducted in June 2015 with 64 Timebanking participants; 

and interviews in November 2015 with 17 participants in three de-identified communities. The report 

identifies the progress made in examining (1) the impact of Timebanking on participants in new places 

and contexts; (2) the relative impact of mutual support; (3) the factors that would encourage future 

participation; and (4) sustainable practices for the future.  

Since the launch of Timebanking, 3489 trades have occurred, resulting in the recording of 22,307 hours 

of volunteering. At 25 January 2016, Timebanking is active in 71 communities across NSW and has 5780 

members. These numbers have been growing steadily since the launch of the system and the increase in 

registered users from the 2013 Timebanking Evaluation (Smith et al., 2013) is 53%. In terms of capacity, 

there is a four-fold excess of offers (n = 1696) over wants (n = 432). However, these figures are still likely 

to be an underestimate of Timebanking activity with some informal activity not being logged through the 

web-based system which has proven a barrier to some participants.   

The overall findings are consistent with our previous research, as reported in the 2013 Timebanking 

Evaluation (Smith et al., 2013), that trading and sustainability within new places and contexts are directly 

related to mutual support by participants and facilitation from time brokers.   

The Timebanking rollout continues to demonstrate that Timebanking can be a powerful mechanism for 

community engagement and increased volunteering, resulting in increased social capital, pathways to 

employment and health benefits. As a continuation of this evaluation we have carried out three case 

studies with subgroups of active participants to explore further:  

1. The relative impact of mutual support (via Timebanking)  

2. Factors that would encourage future Timebanking take-up and participation in trading, including 

barriers to trades 

3. Sustainable practices for the future. 

KEY FINDINGS 

The final Timebanking evaluation broadly supports and is consistent with our interim findings that 

Timebanking is most active where the participants are embedded in the local community and existing 

organisations, but still benefit from the broader Timebanking structure. Within the international 

Timebanking literature, groups of this kind are referred to as ‘micro’, or ‘micro-communities’, (Collom et al., 

2012) as they are not based on regions but suburbs, or positioned around a community group, such as a 

school or existing volunteer agency.  

Other explanatory variables confirm the findings from Smith et al., (2013), that organisational success and 

growth of the Timebanking site is reliant on the leadership and capacity to build relationships of trust 

provided by a timebroker, or facilitator, for outreach; as well as other crucial factors which include;  

dedicated members; methods of outreach; as well as, values, motivations and attitudes held by members, 

staff and external agencies. 

Coproduction, or mutual support, varies across contexts and organisations. The overarching values held 

by Timebanking participants identified from our survey and focus groups are manifested in ‘reciprocity’, 

‘community’, and ‘respect’. These core values are among the identified five normative principles which 

form a framework for coproduction (Cahn & Gray, 2013). 

It is evident from our analysis and review of the extensive international literature that Timebanking is a 

unique mutual aid system that strengthens communities by social inclusion and civic engagement, as well 

as providing personal benefits to community members that experience marginalisation. The coproduction 
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outcomes reported by Timebanking participants include personal outcomes, such as enriched personal 

wellbeing and efficacy, improved practical skills, reciprocity and rewards, education and personal 

development; and a range of societal outcomes. These included the growth of local contacts, community 

cohesion and support; and a higher level of community participation, service delivery and engagement.  

Potential areas to support the development of Timebanking include the need to;  

a. develop strategies to help new and potential participants understand that Timebanking as 

an alternative currency system involves both giving and receiving. The evidence of the 

evaluation shows especially those with experience in traditional volunteering often 

misunderstand the reciprocal nature of trading. 

b. encourage local sponsorship in some communities and organisations to help initiate and 

promote Timebanking at the community and micro levels.  

c. provide time brokers at the local level to help introduce and support new Timebanking 

members and sustain participation.  

SUSTAINABLE PRACTICES FOR THE FUTURE 

In order to sustain and build Timebanking, and continue the rollout across NSW, the literature and our 

research indicate several factors are crucial. These include dedicated members, methods of outreach and 

exchange, and effective management with adequate funding. There is no one formula that can be applied 

consistently across all communities within Timebanking to achieve successes.  In sum, it is the facilitator’s 

capacity to build relationships of trust in a sustained way that is vital. The limitations of this evaluation 

remains that time banks are rarely identical and that membership, participation, trading and outcomes 

vary across time banks. 

Smith et al., (2013) established from the extensive international literature that the work of community time 

brokers was crucial to promote registrations and facilitate trades that are essential to the sustainability of 

Timebanking at the local level (pp. 18-19). 

Timebanking is attracting and serving the needs of a sector of the community who might often not be 

seen to have a contribution to make in volunteering programs, in particular “those from low income 

backgrounds, retirees, women, people with disabling conditions or long‐term illnesses and non-white … 

ethnic groups” (Seyfang, 2002b; Warne & Lawrence, 2009). 

Our results have established the power of Timebanking to contribute positively to quality of life and health 

outcomes for users (Section VII). It is thus important to engage the right people to facilitate the rollout of 

Timebanking in flexible ways to suit the local context. We expect as Timebanking evolves community 

perceptions of volunteering will move towards a more reciprocal model, continuing to cultivate the 

personal and societal outcomes that flow from this innovative model connecting volunteering with 

coproduction. 
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INTRODUCTION 

This is the final report prepared for NSW Volunteering on the evaluation of the Phase 2 Timebanking 

rollout operating throughout NSW during 2014 and 2015. It has been prepared by project team members: 

Professors Max Smith, Allyson Holbrook and Kevin Lyons; and Ms. Elizabeth McDonald, from the 

University of Newcastle in consultation with NSW Volunteering. 

AIMS 

This evaluation seeks to examine how Timebanking has been implemented under the NSW Volunteering 

Strategy by analysing data from the Timebanking roll out.  

Our aims are to address the following research questions: 

1. What are the levels of participation? 

2. What are the impacts on participants engaged with Timebanking in new places and contexts?  

3. What is the relative impact of mutual support (via Timebanking) on new participants? 

4. What factors encourage future Timebanking take-up and participation in trading, and what are the 

barriers to trades? 

5. What conclusions can be drawn from the phenomenon of mutual support in sustaining 

Timebanking? 

A particular focus for this evaluation is to examine the scope of flourishing Timebanking sites, and 

consider what factors contribute to their potential adaptability to participant and community needs. One of 

the factors to be examined in detail is mutual support, or “cognitive social capital”, which is the sense of 

belonging to a collectivity of trust and reciprocity (Putnam, 2000). The analysis informs an understanding 

of the methods that will allow for greater system expansion and sustainability of the Timebanking initiative 

across additional sites. 

PROJECT ROLES 

The evaluation was conducted jointly by the University of Newcastle and NSW Volunteering. A 
breakdown of the project roles is below. 

The University of Newcastle: 

 Developed research methodology 

 Submitted the HREC variation and managed ethics 

 Analysed the survey data to draw conclusions about the impact of Timebanking in new 
places and contexts 

 Made recommendations regarding transferrable lessons for future investment in volunteering 
in NSW 

 Prepared interim and final report. 

 

NSW Volunteering: 

 Managed day-to-day implementation of the evaluation 

 Recruited participants  

 Managed field data collection (via questionnaire sent by email and focus groups) and 

processing 

 Collected interview/focus group data from case study communities following the protocols 

agreed with the University of Newcastle. 
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METHODOLOGY FOR DATA COLLECTION 

The three primary data sources used to examine Timebanking participation, outputs and levels of mutual 

support were; 1) system usage data generated by the membership database, 2) survey data from 

participants, and 3) focus group data from participants in case study communities. 

SYSTEM USAGE DATA 

System usage data was extracted from the Timebanking membership database and analysed 

longitudinally from October 2012 to January 2016. The data were compared with the results presented in 

the 2013 Timebanking Evaluation (Smith et al., 2013), identifying any trends or initiatives that have 

allowed for increased usage of the system. 

SURVEY DATA 

An online survey was conducted from 1-15 June 2015. Email invitations containing a link to the online 

survey were sent to 490 active Timebanking participants registered on the NSW Volunteering database. 

Active participants are defined as those who have traded at least once since their registration. A reminder 

email was sent to all invited participants one week prior to the online survey closure, and survey 

completion was anonymous and voluntary. Follow up calls to request survey participation were made by 

NSW Volunteering to four time brokers, or Volunteer Centre Coordinators, and 30 calls were made to 

participants who had a recent Timebanking exchange.  

FOCUS GROUP DATA 

Focus groups were conducted in three locations throughout NSW during November 2015. A purposive 

sample of approximately 17 actively trading registered users sourced from the Timebanking database 

was recruited in three cohorts as follows: 

 Group 1: Nine participants  

 Group 2: Five participants  

 Group 3: Three participants.  

Participants were recruited by means of a phone invitation, and interview questions involved eliciting 

responses to examine the result and impact that has emerged from their involvement in Timebanking. 

Interview guides were developed by the University of Newcastle in consultation with NSW Volunteering, 

and focus groups were conducted by NSW Volunteering. Information sheets were given to participants 

and explained by facilitators. All participants gave written informed consent.   

The subgroups were purposively selected to include a range of community groups in diverse locations 

that were exemplary Timebanking sites. Researchers carried out group discussions with members to 

explore the group’s purpose, nature and development. This data suggested that coproduction, or mutual 

support was a common theme across the groups. Subsequently the data was re-analysed to explore 

mutual support and community impact using five normative principles which form a framework for 

coproduction (Cahn & Gray, 2013).  
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SYSTEM USAGE DATA 

This section of the Timebanking evaluation report provides an analysis of the data from: 

 The registration of users to Timebanking 

 The use of Timebanking. 

 

ANALYSIS OF DATA 

The majority of the data used for this analysis has been extracted from the Timebanking membership 

database. The records of those registered members allowed us to calculate the length of time that users 

had participated in the system. We used the records of transaction to construct a measure of participation 

based on the number and category of exchanges. Growth of membership was also mapped using 

geographic location. This data is used to gain an understanding of how the system is used and to provide 

indicators of development. Based on this information, resources can be appropriately allocated for the 

further growth of Timebanking in NSW.  

REGISTRATION FORM ANALYSIS 

On 25 January, 2016, the number of registered users of the Timebanking system was 5780, with 5138 of 

these users being individuals, 486 organisations, 25 business users and 59 shared accounts. These 

numbers have been growing steadily since the launch of the system and the increase in registered users 

from the 2013 Timebanking Evaluation (Smith et al., 2013) is 53%. The highest growth of registrations 

has been in business membership (257%).  

Table 1: Increase in participation 2013 – 2016 by characteristic 

Characteristic November 2013 January 2016 Percentage Increase 

Organisation 346 486 40% 

Business 7 25 257% 

Community 38 72 89% 

Shared 25 59 136% 

Individual 3,373 5,138 52% 

Total 3,789 5,780 53% 

 

Based on the data from the first four years of Timebanking operation, the system showed the highest 

level of growth in the second year of implementation. Innovation literature (Rogers, 2003) has identified 

the cycle of adoption shown by registered Timebanking users is spreading from “early adopters” to an 

“early majority audience”, who are slow to act without evidence of benefit. This audience is likely to 

benefit from peer-peer conversations with those who they know and trust before making a decision to 

participate in Timebanking. Previous Timebanking studies have affirmed, “Word of mouth through family 

friend, neighbours and existing social ties more generally are an important consideration in recruitment for 

Timebanking schemes” (Collom, 2007; Collom et al., 2012; Smith et al., 2013). However, “a problem with 

word of mouth recruitment is the law of diminishing returns when a member’s personal networks are 

exhausted, so there is a need for broader strategies” (Collom et al., 2012; Smith et al., 2013).  
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Figure 1: Timebanking participation and time given by year 

 

Year Registered users Hours given 

2012 103 928 

2013 3,754 15,435 

2014 1,224 3,774 

2015 684 2,169 

Total 5,765 22,306 

   

   

REGISTERED USER LOCATIONS 

The table below provides a regional analysis of where registered members of Timebanking are located. 

The data extracted from the Timebanking system has identified that a typical user resides within the 

Newcastle City Council, Lake Macquarie City Council, Gosford City Council and Wyong City Council 

areas.  

Please note the geographic category ‘Australia’ contains user registrations from States outside of NSW; 
VIC (n=44), QLD (n=30), SA (n=3), WA (n=21), TAS (n=4), other (n=28). 
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Table 2: Distribution of membership by geographic location 2012 – 2016 

Community 
Registered users 

(n=5,780) 
Community 

Registered users 

(n=5,780) 

Albury Wodonga 108 Lake Macquarie City 1,025 

Armidale Dumaresq 5 Lane Cove 9 

Ashfield 3 Liverpool City 7 

Auburn Holroyd Parramatta 17 Lower North Shore Sydney 24 

Australia 130 Macarthur 7 

Bankstown 5 Maitland City 228 

Bathurst 10 Manning Valley 5 

Bega Valley 83 Muswellbrook 24 

Bellingen Shire 18 Narrabri 3 

Blacktown City 23 Nepean Penrith 15 

Bland Shire 6 Newcastle City 1,859 

Blue Mountains 169 Northern Beaches Sydney 20 

Burwood 11 Northern Rivers 55 

Canterbury City 4 Port Macquarie Hastings 1 

Cessnock City 65 Port Stephens 236 

Clarence Valley 4 Rockdale City 8 

Coffs Harbour 15 Ryde 66 

Drummoyne 4 Shellharbour City 7 

Dubbo 6 Shoalhaven City 24 

Dungog 15 Singleton 15 

Eastern Beaches Sydney 23 Snowy Mountains 5 

Eurobodalla Shire 7 South Eastern Sydney 9 

Fairfield 11 Southern Highlands 8 

Glenn Innes 1 Sutherland 19 

Gloucester 3 Sydney 31 

Gosford City 546 Tamworth 8 

Goulburn 6 Tenterfield 37 

Great Lakes 24 The Hills 17 

Guyra 5 
The University of 
Newcastle 

60 

Hawkesbury 17 Tweed Shire 9 

Hornsby 9 Upper Hunter 16 

Hurstville 28 Wagga Wagga 9 

Inner West Sydney 14 Walcha 5 

Kempsey 3 Wollongong 35 

Kiama 19 Wyong 391 

Kogarah  23   
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Table 3: Distribution of new membership by geographic location 2014 – 2015 

Community 
2012 

(n=103) 
2013 

(n=3754) 
2014 

(n=1224) 
2015 

(n=684) 
Total 

(n=5,765) 

Albury Wodonga 
 

1 95 11 107 

Armidale Dumaresq 
  

4 1 5 

Ashfield 
  

2 1 3 

Auburn Holroyd Parramatta 1 2 10 4 17 

Australia 3 23 63 41 130 

Bankstown 
  

4 1 5 

Bathurst 
  

8 2 10 

Bega Valley 
 

1 54 27 82 

Bellingen Shire 
 

2 11 5 18 

Blacktown City 2 1 15 5 23 

Bland Shire 
  

6 
 

6 

Blue Mountains 
  

56 113 169 

Burwood 
 

1 9 1 11 

Canterbury City 
  

3 1 4 

Cessnock City 3 53 5 4 65 

Clarence Valley 
  

1 3 4 

Coffs Harbour 
  

6 9 15 

Drummoyne 
 

2 1 1 4 

Dubbo 2 
 

3 1 6 

Dungog 
 

13 2 
 

15 

Eastern Beaches Sydney 1 4 9 9 23 

Eurobodalla Shire 
  

3 3 6 

Fairfield 
 

1 8 2 11 

Glenn Innes 
  

1 
 

1 

Gloucester 
 

1 2 
 

3 

Gosford City 14 434 63 53 564 

Goulburn 
  

3 3 6 

Great Lakes 
 

10 14 
 

24 

Guyra 
  

5 
 

5 

Hawkesbury 
  

12 5 17 

Hornsby 
  

4 5 9 

Hurstville 
  

23 4 27 

Inner West Sydney 
 

1 9 4 14 

Kempsey 
  

3 
 

3 

Kiama 
  

18 1 19 

Kogarah 
  

4 19 23 

Lake Macquarie City 16 903 79 25 1,023 

Lane Cove 
  

7 2 9 

Liverpool City 1 
 

6 
 

7 
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Lower North Shore Sydney  5 14 4 23 

Macarthur  1 4 2 7 

Community (cont.)  2012 2013 2014 2015 Total 

Maitland City 3 189 22 14 228 

Manning Valley 
 

1 3 1 5 

Muswellbrook 
 

21 2 1 24 

Narrabri 
  

3 
 

3 

Nepean Penrith 1 
 

8 6 15 

Newcastle City 34 1,561 174 86 1,855 

Northern Beaches Sydney 4 
 

7 8 19 

Northern Rivers 
  

22 33 55 

Port Macquarie Hastings 
   

1 1 

Port Stephens 3 145 80 8 236 

Rockdale City 
  

5 3 8 

Ryde 
 

5 27 34 66 

Shellharbour City 
  

5 2 7 

Shoalhaven City 
  

23 1 24 

Singleton 
 

13 1 1 15 

Snowy Mountains 
  

4 1 5 

South Eastern Sydney 
 

3 5 1 9 

Southern Highlands 
  

4 
 

4 

Sutherland 1 1 15 2 19 

Sydney 1 8 12 10 31 

Tamworth 
  

7 1 8 

Tenterfield 
  

2 32 34 

The Hills 
  

12 5 17 

The University of Newcastle  9 47 22 78 

Tweed Shire 
  

2 7 9 

Upper Hunter 1 14 1 
 

16 

Wagga Wagga 
 

1 7 1 9 

Walcha 
  

5 
 

5 

Wollongong 
 

2 24 9 35 

Wyong 12 320 41 18 391 

 

During 2014 and 2015, new user registration grew by 53%, with the highest membership growth in 

Newcastle City (n=260), Blue Mountains (n=169), Gosford City (n=116), Albury Wodonga (n=106), Lake 

Macquarie City (n=104) and Port Stephens (n=88), as shown below in Figure 2: Distribution of new 

membership by geographic location. The top four new membership growth communities in 2014–2015 

are from the Blue Mountains (n=169), Albury Wodonga (n=106), Bega Valley (n=81), and Ryde (n=61). 

Further analyses of these communities to identify particular characteristics of their Timebanking 

participants is reported in Section VII Case Studies. 

Please note there were 15 registrations recorded to 25 January, 2016 (total user registration n=5780), 

which are not included in this Table. 
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Figure 2: Distribution of new membership by geographic location 2014 – 2015 
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During 2014 to 2015 the largest contribution of hours given during this period made was by Blue 

Mountains (n=1947), The University of Newcastle (n=1157), Wyong (n=471), Gosford City (n=375), and 

Ryde (n=354), as shown below in Table 4: Distribution of hours given by geographic location. These 

trades and traded hours are explained further in the next section of the report.  

Table 4: Distribution of hours given by geographic location 

Community 
2012 

(n=928) 
2013 

(n=15,435) 
2014 

(n=3,774) 
2015 

(n=2,168) 
Total 

(n=22,306) 

Albury Wodonga  0 19 0 19 

Australia 16 1,358 21 0 1,395 

Bega Valley  0 110 5 116 

Bellingen Shire  10 0 2 12 

Blacktown City 0 0 14 0 14 

Bland Shire   1 
 

1 

Blue Mountains   723 1,223 1,947 

Cessnock City 8 15 0 0 23 

Coffs Harbour 
  

0 6 6 

Dubbo 91 
 

0 0 91 

Gosford City 134 4,128 334 41 4,636 

Great Lakes 
 

5 85 
 

90 

Guyra 
  

35 
 

35 

Hawkesbury 
  

24 32 56 

Hurstville 
  

307 0 307 

Kiama 
  

8 0 8 

Kogarah 
  

0 69 69 

Lake Macquarie City 499 4,190 97 2 4,787 

Lower North Shore Sydney 
 

0 2 0 2 

Macarthur 
 

9 0 0 9 

Maitland City 4 52 0 0 56 

Muswellbrook 
 

0 0 0 0 

Nepean Penrith 0 
 

0 32 32 

Newcastle City 145 1,156 208 14 1,522 

Northern Beaches Sydney 3 
 

0 0 3 

Northern Rivers 
  

13 200 213 

Port Stephens 0 183 0 0 183 

Ryde 
 

0 34 321 354 

Shoalhaven City 
  

58 0 58 

Snowy Mountains   4 0 4 

Sydney 0 0 0 3 3 

Tenterfield 
  

7 214 221 

The University of Newcastle  42 1,155 2 1,199 

Walcha   13  13 

Wyong 29 4,287 467 4 4,787 
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Not defined    1 37  38 

      

TIMEBANKING SYSTEM USE 

To measure participation and engagement with Timebanking, we calculated the length of time that 

participants had been members of the Timebanking system, as well as the average number of recorded 

transactions for new active users from 2014–2015. 

There were 5119 users that had never used the system as at 25 January 2016; this means that 89% of 

users have never used the system after registration. Of active members, 507 are givers and 310 are 

receivers. The percentage of active members who have given is 74%, and of those who have received is 

45%. As at 25 January 2016, there were 432 ‘wants’, or ‘needs’ recorded in the system with 1696 ‘offers’.  

These figures demonstrate there is a greater level of users who volunteer their skills more than they want 

reciprocity. However, a giver has performed an average of 7 transactions, with an average time of 3 hours 

per trade in the system, and a receiver has performed an average of 12 trades with an average time of 2 

hours per trade in the system. 

TRADES AND TRADED HOURS  

In 2014–2015, 499 givers and 301 recievers have been involved in 3475 trades. There have been 1908 

trades from 1 January 2014 to 25 January 2016 representing 5942 hours that have been traded in the 

system, with a steady increase in the number of hours being traded. The table below illustrates the 

distribution of hours traded per month by community, and number of users performing the trade. The 

average trade was 7 hours. This indicates that smaller trades continue to be more popular in the 

Timebanking system in comparison to last reporting period.  

Table 5: Distribution traded hours by new memberships 2014–2015 

Community 
Hours traded 

(n=5,942) 
% of hours 

Number of trades 
(n=1,908) 

Average trade by 
user 

Albury Wodonga 19 0% 106 >1 

Armidale Dumaresq 0 0% 5 - 

Ashfield 0 0% 3 - 

Auburn Holroyd 
Parramatta 

0 0% 14 - 

Australia 21 0% 104 >1 

Bankstown 0 0% 5 - 

Bathurst 0 0% 10 - 

Bega Valley 115 2% 81 1 

Bellingen Shire 2 0% 16 >1 

Blacktown City 14 0% 20 >1 

Bland Shire 1 0% 6 >1 

Blue Mountains 1,947 33% 169 12 

Burwood 0 0% 10 - 

Canterbury City 0 0% 4 - 

Cessnock City 0 0% 9 - 

Clarence Valley 0 0% 4 - 

Coffs Harbour 6 0% 15 >1 

Drummoyne 0 0% 2 - 
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Dubbo 0 0% 4 - 

Dungog 0 0% 2 - 

Community 
Hours traded 

(n=5,942) 
% of hours 

Number of trades 
(n=1,908) 

Average trade by 
user 

Eastern Beaches 
Sydney 

0 0% 18 - 

Eurobodalla Shire 0 0% 6 - 

Fairfield 0 0% 10 - 

Glenn Innes 0 0% 1 - 

Gloucester 0 0% 2 - 

Gosford City 375 6% 116 3 

Goulburn 0 0% 6 - 

Great Lakes 85 1% 14 6 

Guyra 35 1% 5 7 

Hawkesbury 56 1% 17 3 

Hornsby 0 0% 9 - 

Hurstville 307 5% 27 11 

Inner West Sydney 0 0% 13 - 

Kempsey 0 0% 3 - 

Kiama 8 0% 19 >1 

Kogarah 69 1% 23 3 

Lake Macquarie City 99 2% 104 >1 

Lane Cove 0 0% 9 - 

Liverpool City 0 0% 6 - 

Lower North Shore 
Sydney 

2 0% 18 >1 

Macarthur 0 0% 6 - 

Maitland City 0 0% 36 - 

Manning Valley 0 0% 4 - 

Muswellbrook 0 0% 3 - 

Narrabri 0 0% 3 - 

Nepean Penrith 32 1% 14 2 

Newcastle City 221 4% 260 >1 

Northern Beaches 
Sydney 

0 0% 15 - 

Northern Rivers 213 4% 55 4 

Port Macquarie Hastings 0 0% 1 - 

Port Stephens 0 0% 88 - 

Rockdale City 0 0% 8 - 

Ryde 354 6% 61 6 

Shellharbour City 0 0% 7 - 

Shoalhaven City 58 1% 24 2 

Singleton 0 0% 2 - 

Snowy Mountains 4 0% 5 >1 

South Eastern Sydney 0 0% 6 - 

Southern Highlands 0 0% 8 - 
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Sutherland 0 0% 17 - 

Sydney 3 0% 22 >1 

Community 
Hours traded 

(n=5,942) 
% of hours 

Number of trades 
(n=1,908) 

Average trade by 
user 

Tamworth 0 0% 8 - 

Tenterfield 221 4% 34 7 

The Hills 0 0% 17 - 

The University of 
Newcastle 

1157 19% 69 17 

Tweed Shire 0 0% 9 - 

Upper Hunter 0 0% 1 - 

Wagga Wagga 0 0% 8 - 

Walcha 13 0% 5 3 

Wollongong 0 0% 33 - 

Wyong 471 8% 59 8 

Not defined 37 1% 4 9 

 

Figure 3: Distribution traded hours by new memberships 2014–2015 
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From this tally in Figure 3: Distribution traded hours by new memberships 2014–2015, we can see that 

where users have identified their community, the most active traders are more likely to be located in The 

University of Newcastle, Blue Mountains, Hurstville, Wyong and Guyra.   

In 2014–2015, 499 givers and 301 receivers have been involved in 3475 trades. 129 users have been 

involved as both givers and recievers; 671 users have participated in at least one activity. Therefore, 800 

users have used the system for the purpose of trading, an increase of 117% compared to our interim 

evaluation. A giver has performed an average of 7 trades, with an average time of 3 hours per trade in the 

system, and a receiver has performed an average of 12 transactions with an average time of 2 hours per 

trade in the system. Figure 5 provides a guide to the nature of trading from 2012 to 2015, and Figure 6 

breaks down the trading by account type.  

As evidenced by the literature, gross trading is far from the main indication of Timebanking success, and 

an important indicator of a robust trading system relates to the connections that are involved in exchange, 

the size of the networks and the number of reciprocated trades. The core success indicators of a 

timebank as proposed by Collom (2012) are presented in Table 1 below and categorised by system and 

individual measurements. 

Table 6: Success Indicators (Source: Collom, 2012, p. 120) 

Level Name Description 

System Number of active members per 
quarter 

The number of members who are providing and or 
receiving services within each quarter 

System Quarter of first transaction The number of new members per quarter 

System Total number of hours per quarter Turnover (number of time dollars or hours earned 
per quarter) 

System Service categories Thirteen broad categories to classify services 

Individual Total hours of participation Sum of the total number of hours providing and 
receiving services 

Individual Average hours per quarter Total hours divided by quarters participated 

Individual Account balance Differences between hours earned and spent 

Collom reveals that it is possible to track and map the density and variety of exchanges. Further useful 

data to measure the success lies in determining the number of services exchanged and the different 

service categories a member has provided and/or received (Collom, 2012; Smith et al., 2013). 

NATURE OF OFFERS AND WANTS 

These indications on the nature of service the registered users desired ‘wants’, or could provide ‘offers’, 

were coded into broad service categories to enable practical comparison. Timebanking members were 

asked on registration to provide an indication of the kind of volunteering services they were willing to offer, 

or desired. The options were as diverse as art curation and cleaning with organic products, to baby sitting 

and English speaking conversation classes. A summary of the details of the nature of offers and wants 

has been collated and presented in Appendix B. 

As displayed in Figure 4: Wants and Offers, one-quarter of total offers appeared in Care, while the 

proportion of wants was highest in Gardening (20%). Gardening was also the only category where wants 

exceeded offers but only slightly. Very few offers or wants were desired for Music and Entertainment.  

The lowest ratio of ‘wants’ to ‘offers’ was Gardening. 
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Figure 4: Wants and Offers  
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Wants Offers

Category Wants (n=432) Offers (n=1696) 

Administration 68 245 

Art and design 12 99 

Beauty 11 53 

Care 70 418 

Editing 1 49 

Environment 4 20 

Events 17 36 

Food 8 50 

Gardening 87 83 

Learning 52 240 

Management and governance 3 47 

Marketing and communication 5 28 

Mentoring 10 31 

Music and entertainment 5 10 

Pets 16 80 

Sport 10 76 

Technology and information 15 64 

Trades and mechanical 38 67 
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VARIETY OF TRADES 

Figure 5: Hours given and received 2012 - 2015 

 

Year Hours given Hours received 

2012 928 2,573 

2013 15,435 15,610 

2014 3,774 3,002 

2015 2,169 1,219 

Total 22,306 22,403 
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Figure 6: Hours given and received by account type 2012 - 2015 

 

Account Type Sum of Given Sum of Received 

Business  13   10  

Community  -     203  

Individual  18,147   4,652  

Organisation  3,925   17,437  

Shared  223   101  

  22,307   22,403  

 

Table 7: Top 10 registrations and hours given by community 2012 - 2015 

 Registrations % of total users Hours given Average hours given 
by membership 

Lake Macquarie City 1023 18%  4,859   5  

Wyong 391 7%  4,810  12  

Gosford City 564 10%  4,636   8  

Blue Mountains 169 3%  1,947   12  

Newcastle City 1855 32%  1,522   1  

Australia 130 2%  1,395   11  

Newcastle University 78 1%  1,199   15  

Ryde 66 1%  354   5  

Hurstville 27 0%  307   11  

Tenterfield 34 1%  221   7  
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Figure 7: Top 10 registrations and hours given by community 2012 - 2015 
 

 

The largest number of hours given is not related to registration as shown by Table 7: Top 10 registrations 

and hours given by community 2012–2015, and Figure 7: Top 10 registrations and hours given by 

community 2012–2015. Registrations don’t equal participation but in itself, the act of Timebanking 

registration may be seen as a latent contribution and is an act of belonging to a community. One study 

has found that “the sense of belonging in a collective of trust and reciprocity” (Lasker et al., 2011), 

resulted in physical and mental health benefits. Collom (2007), reports common motivations for joining 

Timebanking were needs and values related and that registration provides the opportunity for people to 

act on their values.  

SURVEY DATA EVALUATION 

A total of 64 Timebanking users consented to take part in the online survey in June 2015, representing a 

response rate of 13% of all users approached. The survey was developed in consultation with NSW 

Volunteering and measures included prior volunteering behavior, participant experiences with the system, 

and post-volunteering outcomes with particular reference to measures of mutual support, motivation and 

changes in social connectedness. A copy of the survey and participant information statement are included 

in Appendix A.  

Online survey respondents were asked if they would participate in a qualitative telephone interview that 

aimed to examine in more detail their involvement in Timebanking.  The purpose was to discuss in 

greater detail their experience of the system, how they came to use it and the kinds of impacts it has had 

on their volunteering (and by extension), employment pathways and social connectedness. 
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Findings from the analysis of survey results include five key themes: involvement and motivations in 

volunteering and Timebanking; social interaction and personal development; employment, health and 

quality of life; and social capital.  These findings follow the sample description, which is included below.   

SAMPLE DESCRIPTION/DEMOGRAPHIC INFORMATION 

A total of 64 participants completed the online survey and characteristics of the sample are detailed in 

Table 1. The majority of survey respondents (30%) were aged between 55 and 64 years. 2 respondents 

(5%) were under the age of 35, and a further 14 respondents (33%) were 65 years or older.  

Other survey responses indicated that respondents were likely to speak only English in their homes 

(86%) while no respondents identified as being Aboriginal.  Eleven survey respondents (26%) were 

primary care givers and more than half of those who took part in the online survey were either married or 

in a relationship (51%).  Those who were not in a relationship had never married (n=3) or were separated 

or divorced (n=11).  A clear majority of participants indicated that they had completed a further 

educational qualification (83%).Table 8: Sample characteristics (n=64 participants) 

Characteristic Valid Response Percent Valid Response Count 

Age of participants  

< 24 0 0 

25 to 34 5 2 

35 to 44 5 2 

45 to 54 28 12 

55 to 64 30 13 

65 to 74 28 12 

75 or older 5 2 

Household  

Carer 26 11 

Non-carer 74 31 

Relationship status   

Married 37 13 

Defacto 37 8 

Divorced 26 9 

Separated 6 2 

        Never married 9 3 

 Education   

Secondary 17 7 

TAFE (certificate/diploma) 38 16 

Undergraduate 29 12 

Postgraduate 17 7 
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INVOLVEMENT IN VOLUNTEERING AND TIMEBANKING 

A key component of the online survey was to gain an understanding of how participation in Timebanking 

affected time spent volunteering.   

INCREASED TIME VOLUNTEERING 

The figure below identifies responses to the statement “My involvement in the Timebanking program has 

increased the amount of time I spend volunteering”. 

Figure 8: Increased volunteering through Timebanking 2014 – 2015 

 

My involvement in the Timebanking program has increased the amount of time I spend 
volunteering. 

Answer Options 
Response 
Percent 

Response Count 

Strongly Agree 11% 5 

Agree 29% 13 

Disagree 40% 18 

Strongly Disagree 13% 6 

N/A 7% 3 

answered question 45 

  

Survey results indicate that 41% of respondents reported an increase in the amount of time that they 

spent volunteering as a result of their participation in Timebanking.  It is also important to note that 13% of 

respondents strongly disagreed with the statement. 

Strongly Agree 
11% 

Agree 
29% 

Disagree 
40% 

Strongly Disagree 
13% 

N/A 
7% 

MY INVOLVEMENT IN THE TIMEBANKING PROGRAM 
HAS INCREASED THE AMOUNT OF TIME I SPEND 

VOLUNTEERING. 

My involvement in the Timebanking program has 
increased the amount of time I spend volunteering. 
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EXPERIENCE OF TIMEBANKING 

So as to gain an understanding of how respondents experienced Timebanking and to obtain feedback on 

the value of Timebanking, survey participants were asked to respond to the statements: “When I have 

asked for help through the Timebanking program, I have been satisfied with the result”, and “The 

Timebanking program treated me with respect.” The following figure identifies answers to these 

statements. 

Figure 9: Experience of Timebanking 

 

Overall, the results from the online survey indicate that 72% of respondents were satisfied with the result 

when they had asked for help through Timebanking.  Survey respondents were also asked to indicate if 

they were treated with respect by the program.  Results indicate that 96% of respondents agreed or 

strongly agreed with the statement.  These results demonstrate that Timebanking participants are 

generally satisfied with the help provided and that they are treated with respect.  These are indicators of a 

positive reaction to the Timebanking program. 

TIMEBANKING TRADING 

Key to the Timebanking concept is trading.  To better understand how Timebanking was utilised by 

survey respondents, the online survey included two questions regarding Timebanking trading.  The 

following table identifies user responses to the questions “Have you made a trade using Timebanking?” 

and “Do you still intend to make a trade in the future?” 
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Figure 10: Trading and trading intention of users 

 

The survey link was sent to only active Timebanking participants, who were defined as those who have 

traded at least once since their registration. 67% of those who completed the survey did not identify 

themselves as having made a trade, even though the system had identified they had traded at least once. 

Participants may define a ‘trade’ as an equal exchange. Analysis indicates that 33% of the survey 

respondents answered they had made a trade using the Timebanking program.  Furthermore, 68% of 

respondents indicated their intention to make a trade in the future.  

This intent was supported by evidence from the open ended survey responses and key themes from 

these responses are included below. 

New to the system: 

I have only started participating and have not had any activity, so could not answer some of the 

questions positively. But this might be changing soon, and I feel very good about participating and 

the involvement with other members of the community. (16062015 1037AM_15JUN) 

One-third of survey respondents who had not traded suggested that they did not intend to make a future 

Timebanking trade.  Participants who provided a negative response to this question were asked to specify 

the main reason they were not intending to trade.  Key themes are included below and are supported by 

the qualitative data from survey respondents.  

Only wanting to give: 

I really do not know if I will require a trade in the future. At the moment I am happy volunteering 

but am not in need of assistance. This could change should my circumstances change. 

(16062015 419AM_1JUN)  

Not requiring the service that others are providing: 
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Nothing I need, but may look at helping others (16062015 414AM_12JUN)  

Lack of response from others in the scheme: 

No one seems interested in this area. (16062015 158AM_13JUN)  

I am accruing more credits than I can receive reciprocated. My short list of ‘needs’ expires each 

time without any offers. (16062015 1155AM_12JUN)  

Administrative burden: 

At this point I am not able to manage recording the large amount of hours I volunteer each 

week ....so can’t trade (16062015 938AM_1JUN) 

We registered a lot of workers, but no one wanted to trade. Volunteers happy to offer their 

services - no one available to coordinate (16062015 548AM_15JUN)  

MOTIVATIONS FOR PARTICIPATION 

A key theme identified from an analysis of the online survey and qualitative responses was social 

interaction and personal development.  Online survey participants were asked to respond to the 

statement “My involvement in the Timebanking program has been a rewarding experience.”  The 

following figure identifies responses to this statement. 

Figure 11: Timebanking has been a rewarding experience  
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Timebanking members have different motivations for joining with the main motivations of the survey 

respondents being: to make a positive difference to others (96%), to feel good (89%), to make a 

contribution (87%), to use existing skills (82%) and to be respected and valued (76%).  

Table 9: Motivation structure for Timebanking participants  

Answer Options 
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Reciprocal 

The friendships I have with members mean a 
lot to me 

n 

% 

4 

(9) 

25 

(58) 

10 

(23) 

4 

(9) 

- 

- 

43 

(100) 

To use my existing skills n 

% 

8 

(18) 

29 

(64) 

5 

(11) 

3 

(7) 

- 

- 

45 

(100) 

Meet Centrelink obligations n 

% 

2 

(5) 

1 

(2) 

3 

(7) 

2 

(5) 

36 

(82) 

44 

(100) 

Emotional 

People need my help                                                       n 

% 

4  

(9) 

22  

(50) 

15 

(34) 

3 

(7) 

- 

- 

44 

(100) 

Making a contribution is important to me n 

% 

16 

(35) 

24 

(52) 

6 

(13) 

- 

- 

- 

- 

46 

(100) 

Make a positive difference to others n 

% 

21 

(47) 

22 

(49) 

1 

(2) 

1 

(2) 

- 

- 

45 

(100) 

Normative 

Be respected and valued by everyone in my 
community 

n 

% 

13 

(29) 

21 

(47) 

9 

(20) 

2 

(4) 

- 

- 

45 

(100) 

People expect me to do this n 

% 

- 

- 

9 

(20) 

26 

(58) 

10 

22) 

- 

- 

45 

(100) 

Hedonistic        

Have a personal feel good experience n 

% 

11 

(24) 

29 

(64) 

4 

(9) 

1 

(2) 

- 

- 

45 

(100) 

 

Approximately three-quarters of all survey participants agreed or strongly agreed that their experiences in 

Timebanking had been rewarding.  Those who provided a description of the rewards of participating in 

Timebanking gave examples of these rewards which included closer connection to their communities and 

feelings of belonging. Key themes are listed below: 

Reciprocal: Friendship/skills 

I have traded in Timebanking and met lovely people who have become personal friends. Through 
working together in a community group we have formed strong bonds and are available to help 
and support each other in times of sickness or other emergency. We donate some of our excess 
hours to our community group and also to the community chest. It is satisfying to know that the 
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excess hours we volunteer are available through the community chest to help other community 
members in need. (16062015 324AM_1JUN) 

I am not using Timebanking as a 'volunteer', it is more like an 'exchange system' for me, i.e., you 
give something and receive something for that. (16062015 319AM_1JUN) 

Emotional: People need help/contribution/make a difference 

It is a great idea. Participating in Volunteering is a rewarding experience and made me feel better 

about myself. (16062015 1029PM_13JUN) 

Normative: respected and valued by community/expected 

Timebanking is new to my town and the program is yet to build to critical mass. However initial 

interactions have been positive and I feel confident about its future success here. (16062015 

112AM_11JUN) 

Hedonistic: Feel good experience 

I'm really enjoying Timebanking. I've been in several LETS schemes and have always loved the 

process of bartering whether goods or services. It's great it's so locally based and there's lots of 

backup help…I love it! (16062015 616AM_13JUN) 

I feel very good about participating and the involvement with other members of the community. 

(16062015 638AM_16JUN). 

SOCIAL INTERACTION 

Analysis of the survey results reveal that 69% of those who took part met new people as a result of 

participating in Timebanking, thus increasing their social interaction with others.  This is also supported by 

a written response from the online survey, which made reference to the importance of Timebanking for 

increasing opportunities for social interaction. 

I am a retiree and found lots of friends through volunteering and had lots of happy times with this 
programme. (16062015 413AM_12JUN) 

Figure 12: Changes in social interaction 

 

69% 

31% 

Participating in the Timebanking program has helped me feel 
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PATHWAYS TO EMPLOYMENT 

A central theme examined in the online survey included how participation in the Timebanking program 

may influence employment.  Survey respondents were asked to provide answers to two statements 

indicating this effect.  These statements included “Participating in the Timebanking program has helped 

me feel more prepared for paid work” and “Participating in the Timebanking program has helped me find 

paid employment.”  The figure below identifies the responses to these statements.  

Analysis identified that participation in Timebanking was able to help approximately one-third of 

respondents feel more prepared for paid work.  Furthermore, 9% of respondents indicated that 

participation in the program and helped them to find paid employment. 

Figure 13: Changes in Employment 

 

HEALTH BENEFITS 

Fundamental ideas identified from the online survey included health and quality of life.  The figure below 

identifies responses to the question “Participating in the Timebanking program has helped me feel better 

about myself.”  70% of survey respondents indicated that participation in the Timebanking program had 

helped them to feel better about themselves and their lives.  

 

 

 

 

 

 

0

5

10

15

20

25

30

35

40

45

Helped prepare for paid work Helped find paid work

Timebanking and employment 

Yes

No



FINAL REPORT: PHASE 2 TIMEBANKING – 9 MAY, 2016 32 

Figure 14: Health and quality of life 

 

Key to understanding how Timebanking may influence the health and quality of life of participants is an 

understanding of how satisfied individuals are with not only receiving help from others and giving time to 

others but also with their overall life satisfaction.  The following figure identifies responses provided by 

online survey participants to three statements.  These statements included “How do you feel when you 

receive help from someone else?” “How you feel when you give your time to help someone else?” and 

“How satisfied do you feel overall, in your life?” 

Figure 15: Overall life satisfaction 

 

Analysis identified that 78% of respondents were either delighted/pleased or mostly satisfied with their 

lives overall.  Futhermore, 82%  of survey respondents indicated that they were delighted/pleased or 

mostly satisfied when they received help from others, while 89% of respondents indicated that they were 

delighted/pleased or mostly satisfied when they gave their time to help someone else.   
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Despite high satisfaction with giving time and receiving help from others, survey respondents also 

indicated that they worry about affording basic services.  The figure below demonstates user responses 

to the question “Do you worry about being able to afford basic services?” 

Figure 16: Concern over affordability of basic services 

 

Analysis of survey responses indicates that 52% of respondents worry about affording basic services at 

least some of the time.  9% of respondents indicated that they were concerned about affording basic 

services all of the time. 

SOCIAL CAPITAL 

A central theme identified in the online survey was social capital.  An indication of social capital within 

communities is feeling as though you have a say in communities on important issues.  Those who took 

part in the survey were asked to provide a response to the question “Do you feel able to have a say within 

your community on important issues?”  These responses are detailed in the following chart. 

Figure 17: Community voice 

 

Analysis of results indicated that 79% of respondents suggested that they felt that they had a say in their 

communities on important issues at least some of the time.  This figure includes 14% of respondents who 

suggested that they always had a say in their community on important issues. 
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The online survey also asked a number of questions in order to ascertain involvement in communities and 

informal social networks, work provided as a service or activity in the local area, and sense of belonging 

to a community.  These results are included in the following figure. 

Figure 18: Community participation and involvement 

 

Analysis of the survey results indicate that more than 90% of respondents had attended a community 

event in the six months prior to completing the online survey and 79% had attended informal social 

activities in the three months leading up to completion of the online survey.  Furthermore, 93% of 

respondents indicated that they worked in their local areas to provide an activity or service. 

A large proportion (86%) of those who took part in the survey felt part of a community.  Respondents who 

answered yes to this question were then asked to name that community.  Analysis of the answers 

indicated different types of responses. These included reference to their geographic location: 

Blue Mountains. (16062015 447AM_1JUN)  

Reference to community groups or organisations: 

Woy Woy Community Garden. (16062015 415AM_12JUN)  

Or a combination of both: 

I volunteer for Coast Community Connections at Woy Woy. This has given me the feeling of 

belonging to a community. (16062015 1023PM 13JUN)  

RECIPROCITY AND COPRODUCTION 

 

Timebanking is distinguished from conventional volunteering by reciprocity and those who give as well as 

receive from others create an atmosphere of trust. Coproduction is the sense of community and mutual 

support that results from the combined effort of members. As seen below in Figures 18 - 20, 62% of 
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survey respondents feel they belong to the Timebanking community, 81% cite the future success of 

Timebanking as important to them and intend to remain a part of the community for a number of years 

(88%). The need for reciprocity is shown in Figure 20, with 74% of respondents reporting it was important 

to give as well as to receive in Timebanking. 

Figure 19: Timebanking community attachment 

 

Figure 20: Future commitment to the Timebanking community 
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Strongly Agree 33.3% 14 
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Figure 21: It is important to me to receive as well as to give in Timebanking 

 

 

CASE STUDIES 

As stated in our previous evaluation, the literature indicates gross trading is a part indication of 

Timebanking success operationally. An additional measurement of success relates to the connections 

that are involved in exchange. To provide this measure we have undertaken further analyses of the new 

Timebanking sites and existing active memberships in three case studies with subgroups of active 

participants to explore: 

 The relative impact of mutual support (via Timebanking)  

 Factors that would encourage future Timebanking take-up and participation in trading, including 

barriers to trades 

 Sustainable practices for the future. 

Focus groups were conducted in three locations throughout NSW during November 2015. A purposive 

sample of approximately 17 actively trading registered users sourced from the Timebanking database 

was recruited in three cohorts as follows: 

 Group 1: Nine participants 

 Group 2: Five participants  

 Group 3: Three participants. 

Participants were recruited by means of a phone invitation, and interview questions involved eliciting 

responses to examine the result and impact that has emerged from their involvement in Timebanking. 

Interview guides were developed in collaboration with NSW Volunteering, and focus groups were 

conducted by NSW Volunteering. Information sheets were given to participants and explained by 

facilitators. All participants gave written informed consent.   
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Findings from the analysis of focus group results include four key themes: mutual support; motivations; 

and barriers or enablers.  These findings follow the sample description, which is included below.   

SAMPLE DESCRIPTION/DEMOGRAPHIC INFORMATION 

GROUP ONE 

The Group One community has 172 registered users, with 50% of all participants actively trading. 72 

givers and 37 receivers have been involved in 499 trades. The average giving time for each active 

member is 4 hours, and a total of 2292 volunteer hours has been given by the community.  

The community has a proactive community broker who volunteers regular hours, and championing by the 

broker has resulted in a rapid growth of interactive trading. A ‘community chest’ was established at the 

requested of the community in order to disperse the hours banked by regular volunteers for the benefit of 

the broader community. This has been the first community to successfully test the implementation model 

of Timebanking without funding. 

GROUP TWO 

The Group Two community has 70 registered users, with 37% of all participants actively trading. 21 givers 

and 11 receivers have been involved in 65 trades. The average giving time for each active member is 5 

hours, and a total of 388 volunteer hours has been given by the community.  

The community is trialing a new brokering model which involves the organisation Ability Links using 

Timebanking to assist clients. Both organisations are working in tandem to produce local growth. The 

time broker is experienced in database management and results orientated. Participants in the 

community are from culturally and linguistically diverse (CALD) backgrounds. 

GROUP THREE 

The Group Three community is contained within a macro-community of 1027 registered users, with 6% of 

these participants actively trading. 47 givers and 21 receivers have been involved in 1183 trades. The 

average giving time for each active member is 5 hours, and a total of 4933 volunteer hours has been 

given by the community.  

Since the commencement of the trial the Group Three micro-community has kept consistent database 

records of their volunteering hours within the organisation. The consistency of recording these hours has 

led to successful grant allocation. The Group Three community reciprocity has led to the development 

and deepening of social networks extending into the community through educational and cooperative 

organisations. 

INVOLVEMENT AND PARTICIPATION IN TIMEBANKING 

A key component of the focus groups was to gain an understanding of how participation in Timebanking 

impacted on mutual support, what factors encourage future participation, barriers to trading and to identify 

sustainable practices for the future. 

RECRUITMENT 

Participants in Timebanking had been recruited by varying strategies, such as word of mouth, community 

events and flyers, and websites. 
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Word of mouth 

I met another person who got me involved and he asked me to come along and then I brought 

along the person I care for. I’ve got no full time work at present so I’ve got plenty of time to help 

other people at this stage. 

Community events 

I went to an information session that we were invited to because we had volunteers already. The 

concept really grabbed me, because that was the essence of what we are trying to do with 

community builders. That was the essence of what we were trying to do for others, to build a 

caring community, a sort of web of people doing things for each other and improving their own 

skills as well. 

We’ve (broker) had meetings about how to get more people in together. One thing that has come 

out of that is the group get-together. I’ve just started accepting offers, I guess. I have found that to 

be probably a little bit difficult. The number of people you would accept an offer from and then not 

hear anything back. I was surprised how that was an issue for me, it absolutely put me off. It was 

the first time I have made contact and it was so good to be able to do it and then to find it works. 

I’ve been on Timebanking for 18 months, and I got involved specifically because (broker) told me 

about it and gave me a flyer. I was quite skeptical; I didn’t think it had something for me. I was 

already volunteering, I had retired. I went into volunteering without any though of getting anything 

in return.  

Flyers and website 

I volunteered one afternoon a week at [Volunteer Organisation], and the office manager at the 

time was very keen on Timebanking and she left brochures around everywhere, basically got me 

to sign up on the spot. And it just seemed like a really good idea, you do what you like to do in 

return for something you don’t like to do, if in fact you want something in return. 

When I read the pamphlet I thought it sounds like bartering I could get involved, I went to the 

website. 

EXPERIENCE OF TIMEBANKING 

Participants cited some of the most valuable aspects of Timebanking have been meeting people, mutual 

support and feeling good. Key themes and examples are listed below: 

Social interaction/Social capital 

I use it as an excuse to get people together, as a social occasion and to make more friends and 

have more support. It is like using Timebanking just as an excuse to get together and have a talk, 

you can never have too many friends or contacts.  

I feel like part of the family here and I love the community spirit we have here. We are all from 

different nationalities. 

I like that stories are exchanged and I can’t share some things with my husband so friends help. It 

is nice to makes friends with people who are interested in me. I am involved with [Volunteer 

Organisation] because it provides access to services which help people and it gives them a 

shoulder to cry on.  
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Pathways to employment 

It helps us [immigrants] to give the experience to move into work. 

I think it has been valuable helping with the computer, writing a letter, searching for a job, learning 

English.  

Health benefits 

Timebanking is valuable because I don’t have to go looking for people to help, I can enjoy life and it 

minimises problems. It helps with big problems and gives me confidence knowing someone is there 

to help.  

I give about three hours a week but don’t take anything in return but it makes me feel good. 

Social capital/Reciprocity and coproduction 

Those who are helping out and helping someone else, they discover skills they didn’t realise they 

have had. They have discovered more about themselves when they were doing it. It is a journey of 

discovery and also tapping in to something we all have— that is wanting to help people. 

The best thing is doing things together, caring for each other—that real connection. 

MOTIVATIONS  

Helping others and meeting others, community involvement and neighbourhood improvement are among 

the strongest motivators for joining Timebanking. For viability the number of transactions proves to be as 

important as the number of members, that is, members need to be active.  

Smith et al., (2013) found the following: 

A summary of research on motivation for involvement in a timebank is provided by Collom et al. 

(2012, p. 57). Common reasons are: economic, ecological, social/community, helping 

others/altruism and combinations thereof.  In Rushley Green in the UK motivations were helping 

others (78%), community involvement (72%) improving the neighbourhood (56%), to meet 

others/make friends (44%), need for help (44%), and earning time credits (17%) (Seyfang, 2002). 

The primary reason participants were attracted to Timebanking were instrumental (something for myself), 

ideological (I believe in it), social, and altruistic. 

INSTRUMENTAL MOTIVES (SOMETHING FOR MYSELF) 

Focus groups participants identified Timebanking as an affordable alternative to access goods and 

services needed, community support, and skill development as motives for joining Timebanking. 

Examples include: 

The best thing is that it makes me feel good about myself. I was in [Volunteer Organisation] for 

nine years, and that was from my father’s example. It sounds corny but I want to be the man that 

my father would be proud of. 

I get gardening done and the community is richer because of Timebanking. Because the garden 

is [difficult to access] and I’ve got [degenerative illness], she was able to access and do things I 

couldn’t do…I have had flowers, its looking glorious, it has been so rewarding…so kind of her. 

IDEOLOGICAL MOTIVES (I BELIEVE IN IT) 
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In some cases, focus group participants identified Timebanking as something they believe in, or stated 

that it would help to build a better community/society: 

It is in line with convictions/beliefs about how the world should operate 

I found it a captivating idea and started trying it at home, and got the idea that it needs a critical 

mass, or group of people to gain momentum and get it going. It is something that is slowly, 

gradually taking hold in the area. Part of my role is a community building role and working with 

people with have health issues, or a disability. I talk to people about it and it needs to be 

explained simply. 

I became involved because of the influence of my family and the tradition of volunteering. 

I am attracted to the concept of sharing, that everyone can contribute. 

It helps build a better community/society 

I think it is a good thing for people to give something back to the community, especially when they 

help you out. I’m trying to contribute something back to Timebanking. I like helping and working 

out what I’m good at, people who are disadvantaged, because I’m born deaf myself and know 

how hard it can be to be disadvantaged. So I’ve got a bit of experience in helping others. 

We wanted to build a caring community people actually doing things for each other and not just 

because they feel they should but because they want to and it’s an exchange of skills. I think 

there is a lot of untapped skills there, especially for semi-retired or retired people, elderly people 

as well, mums at home, unemployed people, and otherwise it’s a waste. 

SOCIAL MOTIVES (GOOD FOR SOCIETY – MEETING PEOPLE) 

Participants were asked to summarise the reasons for involvement in the Timebanking and cited to make 

friends, or connect with like-minded people; to feel useful or better about themselves; and something 

worthwhile to do. 

If I see people doing things together, mentoring or tutoring that’s really valuable…seeing how 

everyone was getting in together and contributing something according to what they could do. 

And just the pride in, ‘this is our BBQ, we put it on’ and the dancing and the music, food. It wasn’t 

something that was driven it transformed into something that was led by the people. 

Its selfishness…that’s the headline, giving back to the community, it makes me feel good about 

myself, so to me that’s selfishness. Well, apart from helping the schools with reading…I’ve gone 

up and fixed up walls, pressure sprayed windows, washed a car and I’m booked for Saturday to 

replace a window. I have a couple of beanies knitted for me...I’m still waiting for someone to 

volunteer to come and cut my grass for me. 

ALTRUISM (SELFLESS CARING) 

Timebanking was seen by participants as an opportunity to engage in altruism, and to contribute to the 

community: 

A giving life, it makes people happy. Gives me a sense of satisfaction to help out the community. 

I do it to help disadvantaged people. 

I have had cancer, so now I’m working to help others…Valuable in so far as I don’t have to go 

looking far for people to help and now my husband’s [degenerative illness] is getting worse, more 

and more I will be looking for someone to help, just for me so I can (continue) to enjoy my life. I 
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volunteer my time working in the [Volunteer Organisation] and I’ve told others how they can be 

involved. I’m just so supportive of the scheme. I feel almost guilty when the ironing is done for me 

that I don’t give her any money for it. The other lady who was gardening, they are so generous 

with their time. The lady who does my gardening recently lost her husband, she needed help with 

sorting out his shed. It works around, the networking and the whole scheme is brilliant.  

BARRIERS TO TIMEBANKING PARTICIPATION 

Focus group participants were asked to respond to the question “What have been some of the least 

valuable aspects of Timebanking for you?”. The following responses identified difficulty logging hours, or 

recording comments on the database, a reluctance to accept help, and trust issues: 

I have reached the maximum number of hours, I can’t bank them now until I use more I’ve logged 

my hours of voluntary hours and I’ve got to the excess so I haven’t been able to bank them for 

probably four or five weeks, because you have to get to 50 and I don’t have enough people doing 

voluntary work for me to bring it down a bit.  

I am a bit uncertain to let a stranger take care of my ‘want’. 

It has helped having someone facilitate it. Going in cold or rocking up to someone’s house, I 

couldn’t get my head around it. People have confidence in the system having met the person who 

was coming over. 

The search could be a little easier to negotiate. That could be why I don’t really record the hours I 

work. It is a bit daunting picking the person you have done work for, there is no easy way to 

identify them on the dropdown list. Or have (the search) divided into geographic regions, so you 

could choose your area rather than the whole state and then searching through to find the person. 

 [Timebroker] has been terribly supportive because I’m not that good at the computer, after that 

initial day of telling us what it was about I was able to put my needs on the screen – it took 

probably a month or so until I got a response. 

I found Timebanking quite a challenging type of idea to accept. I could understand helping one 

person and one person helping me but I felt that I didn’t deserve something back. I joined just to 

make broker happy and I banked my time, several hours a week. My thoughts about Timebanking 

changed quite rapidly after a few meetings and meeting people involved. I thought it was a really 

good idea. 

NATURE OF TRADING 

Focus group participants in Timebanking were very positive regarding their intentions to continue 

participating and promoting Timebanking to others:  

I love Timebanking and will continue to use it! I love getting my ironing and gardening done. I’m  

  enthusiastic about Timebanking. 

I’ll continue participating and with the data entry. I’ll keep looking to see what others offer. 

I thought at first if he helped me I’d help him, but it doesn’t work like that. It is someone else who 

will come and help you out.  

Our volunteers volunteer for the sake of volunteering, not for getting something back. It is about 

explaining the concept to people and how it can work for them. 
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People do use it quite differently. One idea is to try and establish and promote a community chest 

and that will fit with the idea of we’re doing great things here, we’re donating our time, and happy 

to do it. For those people who just want to donate their time who are happy just to give, I think 

they would like to have that idea. We’ve built this community chest and we are helping person x 

and person y. 

I do it weekly and love doing it and helping people. I have made another offer on the system to do 

with editing and writing, which is what I did before I retired but it I have had no interest in that 

hasn’t been taken up. I though I’ve got to participate properly in Timebanking, so I put some 

needs up there, a need to learn Italian over 12 months ago and then last night I got an email from 

someone. They have just joined Timebanking. So we are going to meet up. I had also put up a 

need to learn how to play the piano, six months ago, and then to my surprise I got an email with 

someone and I’ve had a go. I put something out there I had some advice about playing scrabble 

online and I got some help with that. I can really see the value of it. I might never learn the piano 

if I had to pay to learn. These things are here and immediate and you are making friends with 

those who involved. 

OTHER COMMENTS/LESSONS 

Focus group participants were also asked whether they had any suggestions for how Timebanking could 

be improved. Most participants offered suggestions, which included: 

 Providing IT support to train users how to input hours and search for needs; 

 Financial support for a full-time broker; 

 More promotion and publicity for Timebanking; and 

 Encouraging members to accept offers of help, not only to give their time. 

Reponses included: 

Website is too complex for older people and it is too hard to input hours. They find it difficult to 

search for specific skills and could be better organised by region. 

Financial support is needed for a full time facilitator; it needs someone to keep pushing it along. 

I think literature would attract people. I need some to distribute, you should publicise more. There 

should be more advertising and awareness. 

DISCUSSION 

This section discusses the findings of the current evaluation and links it to relevant literature in the field of 

Timebanking.  

LOCAL INTEREST AND MICRO-COMMUNITIES 

The international research literature and our previous evaluation demonstrate the importance of local 

interest and micro-communities to the potential impacts of Timebanking. 

A recognised method adopted to build the trust necessary to recruit timebank participants is to 

use active community groups, and a more specific, ‘micro’ definition of a community, one based 

not on regions but suburbs, or centered around particular institutions (such as schools). A critical 

mass of recruitment to get a timebank started is about 50-100 members. Once this level is 

established members tend to recruit others, and the most powerful form of recruitment to date 

has been shown to be word-of-mouth, and use of personal social networks. Timebanks have 
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been found to draw on those least likely to participate in traditional volunteering activity, and 

generally aim to reach the most vulnerable groups in the community (Smith et al., 2013). 

 

FEATURES OF TIMEBANKS THAT WORK: 

The evidence from the three case study sites is that success hinges on the capacity of Timebanking to 

reach out and engage its members. The literature provides important guidance in this regard. 

In their review of the Salford Time Bank in the UK, Warne and Lawrence (2009) appended a 

survey of secondary literature on timebanks which included the Economic and Social Research 

Council (ESRC) report on timebanks across the UK and the London Time Bank. From their 

review and evaluation of the material at hand they synthesised the following list of features that 

enable timebanks: 

 Start with people, not systems.  

 Keep bureaucracy to a minimum.  

 Encourage members to give time straight away.  

 Provide plenty of support.  

 Ensure that members feel safe.  

 Make sure the Time Bank involves people from all parts of the community.  

 Involve all members in the development of the Time Bank and ensure regular 

communication with members about events and services.  

 Put time and energy into marketing to expand the membership and hence the scope 

of the Time Bank and to build in incentives from local businesses, like discounted 

goods.  

 Integrate Time Banks into mainstream health, education and regeneration agencies 

to reward people for participation and offer more opportunities for people to give as 

well as receive.  

 

Seyfang (2002) reports that timebanks have the capacity to create the opportunity for the growth 

of friendships, and the building of confidence and trust in people from the local community and 

their capabilities. This has the important outcome of increased sense of wellbeing and enriches 

the quality of life as people feel useful and have friends. Furthermore, timebanks have a 

demonstrated capacity to bridge social groups and generations and break down mutual fears and 

misconceptions. Timebank membership fosters community involvement through the recognition 

of the value of unpaid community and social work integral to sustaining the social economy (pp. 

6-7). Moreover, timebanks provide a space for the articulation of values which do not fit into the 

mainstream economy, they challenge existing values and social structure of work and income, 

and offer a glimpse of an alternative (p. 7). 

RECIPROCITY AND IDENTITY 

It is evident in the case studies that for many members the act of offering and giving support (akin to 

traditional volunteering) comes more easily than a willingness to ask for and receive support.   

Preference in giving time over receiving it on the part of members makes them reluctant to ask for 

help. A limited range of services available owing to the small sizes of timebanks can limit the 

scope of services offered and so there is a need for recruitment of people who can supply these 

skills. People who did not regularly contact the group were less likely to engage, thus highlighting 
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the need for good communication between the timebank and the members to encourage a sense 

of identity and foster greater activity. Social gatherings are said to foster this (Seyfang, 2004a, p. 

69). 

RECOGNISING CONCERNS 

The concerns impacting Timebanking are social and personal in nature. 

Busyness, not being called upon for services, contact difficulties, lack of availability of persons to 

perform a service, lack of desirable services, being uncomfortable to approach unknown people 

regarding services, and preference to provide only are reasons given for limited participation 

(Collum et al., 2012, p. 185, Table 7.2). 

SUSTAINABILITY 

Sustainability is a key issue for Timebanking both in newer and well established communities. 

Collom et al. (2012, p. 46) claim that their case studies of three timebanks which have been in 

operation for over 10 years provide indicators of what is required to sustain timebanks. 

Timebanks started in 2009 or 2010 were less likely to have paid staff and formal budgets. The 

eight oldest, founded before 2000 have formal budgets and six have paid staff. Collom et al. 

speculate that in situations of lack of staff and funding it is harder to sustain timebanks.  

One key challenge is to sustain public funding (Cahn, 2001; cf.  Cambridge Centre for Housing & 

Planning Research, 2013; Collom et al., 2012; Warne & Lawrence, 2009) or at least reliable 

funding to support an office, facilities and a timebroker (Warne & Lawrence, 2009, p. 39). 

The national survey of timebank coordinators in the US by Collom et al. (2013) yielded the 

following list of factors valuable to sustaining timebanks: 

 Dedicated members  and volunteers. 

 Effective outreach programs. 

 Embeddedness with other organisation.  

 Nature of the community where located. 

 Exchange software.  

 Good staff  and funding (p. 187). 

Timebanks have closed owing to funding issues and staff burnout (Collom et al., 2012, p. 183). 

OUTCOMES 

This section draws on the Timebanking literature to highlight the key outcomes (Smith et al., 2013). 

SOCIAL INTERACTION AND PERSONAL DEVELOPMENT 

Seyfang (2002) reports that timebanks have the capacity to create the opportunity for the growth 

of friendships, and the building of confidence and trust in people from the local community and 

their capabilities. This has the important outcome of increased sense of wellbeing and enriches 

the quality of life as people feel useful and have friends. Furthermore, timebanks have a 

demonstrated capacity to bridge social groups and generations and break down mutual fears and 

misconceptions. Timebank membership fosters community involvement through the recognition 

of the value of unpaid community and social work integral to sustaining the social economy (pp. 

6-7). Moreover, timebanks 
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provide a space for the articulation of values which do not fit into the mainstream 

economy, they challenge existing values and social structure of work and income, and 

offer a glimpse of an alternative. (p. 7) 

Sixty-five percent of members from the Rushley Green timebank in the UK responded that the 

timebank had helped them achieve their goals, and 87.3 % responded that the experience was 

either good or not bad (Seyfang, 2002, p.6). 

Collom et al. (2012) cite economic advantages for participating members, particularly those who 

are unemployed or under employed, participating organisations, and local economies by 

encouraging the wealth to remain in the system (pp. 19-20). Timebanks can reduce dependence 

on out of area services (p. 23). Gregory (2009b) also cites economic benefits of a timebank. 

EMPLOYMENT 

Timebanks offer opportunity for productive engagement in work (Seyfang, 2004b, p. 59; 

Cambridge Centre for Housing & Planning Research, 2013, p. 19). Some have argued that active 

participation in timebanks can serve as bridges to formal employment (Collom et al., 2012, p.21 

citing Williams et al., 2001). In addition “Time Banks also help to accrue economic benefits by 

freeing up time to go to work” (Warne & Lawrence, 2009, p.34).  

HEALTH 

Timebanks support improved health and wellbeing as well as independent living  (Cambridge 

Centre for Housing & Planning Research, 2013, p. 19; cf. Collom et al., 2012, p.22; Shapiro, 

2012). Timebanks have been used to improve mental health (Coote et al., 2008, p. 19ff.). Quality 

of life is a further benefit higlighted by Warne and Lawrence (2009). 

SOCIAL CAPITAL 

Timebanks can be used by community organisations to increase involvement in their existing 

activities that are beneficial to the community thus building community capacity (Seyfang, 2004a, 

p.67; cf Gregory, 2009b; Warne & Lawrence, 2009). Furthermore, they can build community trust 

and encourage altruism (Collom et al., 2012, p.22). The coordinator of Gorbals timebank in 

Scotland commented: 

The timebank is knitting together community organisations, not just individuals ... It has 

evolved into a community-led as opposed to a one-to-one exchange time bank. (cited in 

Seyfang, 2004a, p. 67). 

Furthermore, timebanks can:  

 Address social exclusion through the provision of access to services and engagement in 

volunteering in the community (Coote et al., 2008).  

 Contribute to community development and regeneration and engages young people in 

community development (Coote et al., 2008).  

 Provide resources and alternatives for criminal justice programs (Coote et al., 2008; 

Gregory, 2012).  

 Bring community organisations closer together, provides opportunity for diverse social 

groupings to mix, delivers service that people would not have received, and provide 

opportunities for democratic renewal and a way for members to develop visions of a 

better society (Warne & Lawrence, 2009, pp. 24-25). 
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SUMMARY 

As Timebanking has expanded and the system has been used for a longer time, evidence relating to the 

very positive benefits of increased volunteering and addressing the NSW Volunteering Strategy can be 

seen.  

As stated in our previous evaluation, the literature indicates gross trading is far from the main indication of 

Timebanking success operationally. An additional measurement of success relates to the connections 

that are involved in exchange. After analysis of three case studies with of the new Timebanking sites and 

existing active memberships subgroups of active participants we have explored: 

 The relative impact of mutual support (via Timebanking)  

 Factors that would encourage future Timebanking take-up and participation in trading, including 

barriers to trades 

 Sustainable practices for the future. 

In order to sustain and build Timebanking, and continue the rollout across NSW, the literature and our 

research indicate several factors are crucial. These include dedicated members, methods of outreach and 

exchange, and effective management with adequate funding. There is no one formula that can be applied 

consistently across all communities within Timebanking to achieve successes.  In sum, it is the facilitator’s 

capacity to build relationships of trust in a sustained way that is vital. The limitations of this evaluation 

remains that timebanks are rarely identical and that membership, participation, trading and outcomes vary 

across timebanks. 

Our recommendations will aid in the continued growth and sustainability of Timebanking in New South 

Wales. Consideration of the characteristics present in flourishing sites can also be useful for informing the 

broader NSW Volunteering Strategy as a successful contemporary model for innovative public policy. 
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A) SURVEY 

INTRODUCTION 

Welcome to the Timebanking Evaluation research project. 

We invite you to participate in the Timebanking Evaluation Survey. The results of the survey will help the 

NSW Government to make Timebanking available to more people in NSW, and will be used to improve 

how Timebanking operates. 

Please read and consider the information statement before answering the question below. You may exit 

at any time by closing your browser.  

Informed Consent 

1. I have read the information sheet and: 

☐ Yes, I would like to participate   

☐ No, I do not wish to participate 

 

  

2. Please enter your Timebanking user details in the box below. You will find this in the email you have 

just received.  

 

If you are having difficulty completing this survey, please contact 02 9561 8597. 

☐ TEXT BOX HERE   

    

Section A: Your views on Timebanking 

This section asks your views as a registered participant in the Timebanking program about your 

experience of the program. Please respond to the following statements.  

3. My involvement in the Timebanking program has increased the amount of time I spend volunteering.  

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

 

4. My involvement in the Timebanking program has been a rewarding experience. 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 
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5. When I have asked for help through the Timebanking program, I have been satisfied with the result. 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

6. The Timebanking program treated me with respect. 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

7. Participating in the Timebanking program has helped me learn something new. 

☐ Yes   

☐ No 

 

  

8. Participating in the Timebanking program has helped me meet some new people. 

☐ Yes   

☐ No 

 

  

9. Participating in the Timebanking program has helped me feel more prepared for paid work. 

☐ Yes   

☐ No 

 

  

10. Participating in the Timebanking program has helped me feel better about myself. 

☐ Yes   

☐ No 

 

  

11. Participating in the Timebanking program has helped me find paid employment. 

☐ Yes   

☐ No 

 

  

12. If you have any comments about the Timebanking program please provide them in the space below 

☐ TEXT BOX HERE   
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Section B: How do you use Timebanking? 

This section looks at how you use Timebanking. 

13. Have you made a trade using Timebanking? 

☐ Yes   

☐ No 

 

  

14. Would you be interested in participating in a 20-25 minute phone interview with one of our research 

team? If yes, please provide your details below. If no, please click next. 

☐ TEXT BOXES: Phone, alternative number, time. 

 

 

15. Do you intend to make a trade in the future? 

☐ Yes   

☐ No (Please specify the main reason you are not intending to trade).  

TEXT BOX 

Section C: Why do you use Timebanking? 

This section asks a few questions about your participation in Timebanking.  

16. People who I know in Timebanking need my help 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

 

17. Making a contribution is personally important to me  

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

 

18. To be respected and valued by everyone in my community 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 
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19. To make a positive difference to others 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

 

20. To have a personal feel good experience 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

21. Participating in Timebanking has assisted me to meet Centrelink obligations 

☐ Strongly Agree ☐ Disagree  

☐ Agree ☐ Strongly Disagree                 

☐ 

N/A 

 

 

22. Timebanking provides an opportunity to use my existing skills 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

 

23. People who are close to me expect me to do this 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

 

24. It is important to me to be able to receive as well as give in Timebanking 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 
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25. The friendships I have with Timebanking members mean a lot to me 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

Section D: Community Connections 

This section asks about yourself and your connection with others in the community. 

26. How do you feel when you receive help from someone else? 

☐ Delighted/pleased ☐ Mixed ☐ Unhappy/terrible 

☐ Mostly satisfied ☐ Most dissatisfied 

 

 

 

 

27. How do you feel when you give your time to help someone else? 

☐ Delighted/pleased ☐ Mixed ☐ Unhappy/terrible 

☐ Mostly satisfied ☐ Most dissatisfied 

 

  

28. How satisfied do you feel overall, in your life? 

☐ Delighted/pleased ☐ Mixed ☐ Unhappy/terrible 

☐ Mostly satisfied ☐ Most dissatisfied 

 

  

29. Do you feel part of a community? 

☐ Yes   

☐ No   

30. If yes, could you name the community? 

☐ TEXT BOX    

31. Have you attended a community event in the last 6 months? 

☐ Attended a community event   

☐ Did not attend a community event   

32. Have you participated in informal social activities in the last 3 months?  

☐ Yes   

☐ No 
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33. Have you ever worked to provide a service or activity in the local area? 

☐ Have worked to provide service or activity 

☐ Have never worked to provide service or activity 

34. Do you believe most people can be trusted?  

☐ Strongly agree ☐ Neither agree nor 
disagree 

☐ Strongly Disagree 

☐ Somewhat agree ☐ Somewhat disagree   

35. Do you feel able to have a say within your community on important issues? 

☐ All of the time ☐ Some of the time ☐ None of the time 

☐ Most of the time ☐ A little of the time   

36. Do you worry about being able to afford basic services? 

☐ All of the time ☐ Some of the time ☐ None of the time 

☐ Most of the time ☐ A little of the time   

Section E: Timebanking Connections 

This section asks a few questions about your connections to the Timebanking community. Please 

respond to the following statements. 

37. I am very attached to the Timebanking community 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

38. The future success of the Timebanking community is important to me 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

39. I feel I belong to the Timebanking community 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

 

40. If I needed advice I could go to a member of the Timebanking community 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 
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41. I plan to remain a member of the Timebanking community for a number of years 

☐ Strongly Agree ☐ Disagree 

☐ Agree ☐ Strongly Disagree 

Section D: About you 

This section asks a few questions about you. 

42. How old are you? 

☐ Under 18 ☐ 35 - 44 ☐ 65 - 74 

☐ 18 – 24 ☐ 45 - 54 ☐ 75 or older 

☐ 26 - 34 ☐ 55 - 64   

 

43. Is a language other than English spoken at home? 

☐ Yes   

☐ No 

 

  

44. Are you Aboriginal? 

☐ Yes   

☐ No 

 

  

45. Are you the primary carer of a child, or older relative? 

☐ Yes   

☐ No 

 

  

46. Are you in a relationship? 

☐ Yes   

☐ No 

 

  



FINAL REPORT: PHASE 2 TIMEBANKING – 9 MAY, 2016 56 

47. What is your relationship status? (NB: if yes to 31) 

☐ Married ☐ De facto ☐ Never married 

 

48. What is your relationship status? (NB: if no to 31) 

☐ Never married ☐ Divorced ☐ Separated 

 

49. What is the highest educational qualification you have completed? 

☐ Primary ☐ TAFE (cert/diploma) ☐ Postgraduate 

☐ Secondary ☐ Undergraduate   

Thank you for helping! 
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B) PARTICIPANT INFORMATION STATEMENT 
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C) NSW VOLUNTEERING EMAIL INVITATION TO PARTICIPANTS 
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D) INTERVIEW SCHEDULE 

To be administered to a purposive sample of approximately 20 actively trading registered users sourced 

from the Timebanking database. 

1. Tell me about your experience with Timebanking?  

 How did you get involved? 

 What support have you given to earn time credits for yourself? What sorts of things have you 

helped other people with? 

 What has been the best thing about giving to other people? 

2. Could you tell me the main reason you were attracted to Timebanking? 

 Instrumental Motives (Something for myself) 

 Affordable alternative to access goods and services you need? 

 It helps the local community support one another? 

 It helps you develop and share your skills? 

 

 Ideological Motives (I believe in it) 

 It is in line with your convictions/beliefs about how the world should operate? 

 Helps build a better community/society 

 Part of a larger social movement 

 

 Social Motives (Good for society – meeting people) 

 Make friends 

 Connect with like-minded people 

 Feel useful/better about yourself 

 Something worthwhile to do 

Altruism  (Selfless caring) 

 Giving back to the community 

 Help others 

 Use your skills to help others 

3. What have been some of the most valuable aspects of Timebanking for you? 

4. What have been some of the least valuable aspects Timebanking for you? 

5. What do you think would attract other people to Timebanking?  

6. Can you tell me about your intentions to continue participating in Timebanking?  

 Same or different frequency/time?  

 Same or different types of activities? 

 Same or different use of trading? 

6. What else would you like to share about Timebanking? 
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APPENDIX B: OFFERS AND WANTS  

SERVICE  
CATEGORY 

EXAMPLES 

 

Total offers to 
January 2016 

EXAMPLES Total wants 
to January 
2016 

EXAMPLES 

Administration Clerical help, mailing 245 ATO tax help; data entry; typing; 
receptionist duties; Mandarin translating 
and letter writing;  

68 PA to organize computer files; receptionists; 
Community Garden coordinator; financial 
planning advice; legal work experience. 

Art and design Photography, art, craft, graphic 
design 

99 Photography lessons, photo editing, voice-
over work, mosaics workshop, dressmaker, 
beading, pattern making, art class, face 
painting, scrapbooking, knitting, graphic 
design, card making 

12 Photographer, sewing lessons, artist’s model, 
graphic design, sketching lessons  

Beauty Hair, make-up, massage, 
wellbeing 

53 Dreadlock creation and maintenance, 
massage, reiki healing, haircut, dreadlock 
creation and maintenance, laughter therapy 

11 Beautician, masseuse 

Care Household help, cleaning, 
companionship, babysitting 

418 Shopping, housework, childcare, disability 
support, driving, ironing, friendship, 
housesitting, listening, Facebook advice, 
walking buddy, makeovers, fishing partner 

70 Household help, visitors, shopping help, coffee 
companion, ironing, childcare, gutters cleaned, 
lightbulb changed 

Editing Proofreading 49 Assignment help, newsletter editor, article 
reading, resume help, research, help with 
family history, and access to personal 
library 

1 Newsletter editor 

Environment Conservation work  20 Conservation volunteers, environmental 
consulting, bush care, Landcare, compost 
and eco-gardening advice, free native 
plants 

4 Landcare volunteer, car wash and cleaning.  

Events  Assistance with project/event, 
committee meetings 

36 Fundraising coordination, event organizing, 
market stall volunteering, 

17 Fundraising, garage sales coordinator, entry 
and parking marshals, trivia host, morning tea 
assistance 

Food  Cooking, catering 50 Cooking, baking, canteen help, food 
preparation and serving, BBQ assistance, 
Meals on Wheels, recipe help 

8 Canteen assistance; community cooks, cheese 
making lessons and tips 

Gardening Yard maintenance, lawn 
mowing. 

83 Seed raising advice, lawn mowing, pruning, 
weeding, deliver free day lilies 

87 Plant watering, weeding, pathway pressure-
cleaning, lawn mowing, build veggie garden, 
hedge trimming, woodcutting. 

Learning Lessons, tutoring, assistance 240 Language tuition, small farms skills training, 
tutoring, singing lessons, life coaching, 
parenting skills, meditation lessons, driving 
instructor, sewing lessons, tutoring and 
homework help 

52 Driving lessons, language tutors, music lessons, 
ballet lessons, Girl Guide leaders, math tutor 

SERVICE  EXAMPLES Total offers to EXAMPLES Total wants EXAMPLES 



FINAL REPORT: PHASE 2 TIMEBANKING – 9 MAY, 2016 61 

CATEGORY 
 

January 2016 to January 
2016 

Management and 
governance 

 47 Legal, Justice of the Peace, financial, 
accounting, notarial work, business 
coaching, budgets, marketing consultation 

3 Management committee members, volunteer 
treasurer 

Marketing and 
communication 

Advertising, networks 28 Advertising, media and press help, 
networking, marketing consultation 

5 Graphic designer, photographer, help with 
marketing assignment, social media expert 

Mentoring Counselling, coaching 31 Tutoring, healer, counsellor, life coach, 
youth assistance, personal and group goal-
setting 

 

10 Motivator, business mentor, study mentors, 
music tutors 

Music and 
entertainment 

 10 DJ, music tuition, conversations about 
music, tune instruments 

5 Music tuition, harpist, voice coaching 

Pets Grooming, minding 80 Dog training, dog walking, cat shelter, pet 
sitting 

16 Pet groomer, dog walkers, horse riding teacher, 
dressage competition, pet sitting 

Sport Volunteers, coaches, umpires 76 Coaching, surf lifesaving, volunteer for 
events, umpiring, walking companion 

10 Personal trainer, sports marshals, tennis partner 

Technology and 
information 

IT support 64 Internet security, computer training, device 
setup, IT support, Facebook, app research 
and testing 

15 Website design, Excel help, smartphone 
assistance, HTML coding, IT support 

Trades and 
mechanical 

Handyman services, general 
labour, trades 

67 Concreting, deck repairs, plastering advice, 
car cleaning, welding, carpentry, tiling 

38 Furniture repair, plumbing help, building 
maintenance, cementing, painting 

TOTAL  1696  432  

 


